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BERE S (Creative Self) THE CREATIVE

SELF

Effect of Beliefs, Self-Efficacy
Mindset, and Identity

Belief about our own creativity and
creativity as a phenomenon 1n general

Edited by
Maciej Karwowski
James C. Kaufman

Karwowski, M., & Kaufman, J. C. (Eds.). (2017). The creative
self: Effect of beliefs, self-efficacy, mindset, and identity. San
Diego, CA: Academic Press.
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